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Name of Researcher: Powpaka, Samart 

Citizenship of Researcher: Thailand 

Telephone Number of Researcher:  

E-mail Address of Researcher: powpaka@baf.msmail.cuhk.edu.hk 

Employer or Sponsoring Organization: Department of Marketing, The Chinese 
University of Hong Kong 
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Organization: 

 

Title of Project: Factors affecting managers' decision to 
bribe: An empirical investigation 

Type of Product (e.g., Book, Paper, 
Documentary Film, Serial Article): 

Paper 

 
 
Précis of 100 Words or Less: 
 
 

This study proposes and empirically tests 
the conceptual model of bribe giving 
decision process under the ethical decision 
context. Four alternative structural models 
are tested against one another with data 
collected from an experiment with Thai 
managers. Findings suggest that intention 
to give bribe is positively influenced by 
attitude toward bribe giving and subjective 
norm, and negatively by perceived choice. 
Attitude toward bribe giving is, in turn, 
positively affected by perceived necessity 
of the bribe and negatively by perceived 
unethicality of the act. Subjective norm, on 
the other hand, is positively influenced by 
perceived support of the act by top 
management. There are also direct, bi-
causal, positive relations between attitude 
toward bribe giving and subjective norm. 
Managerial implications, limitations, and 
future research directions are also 
discussed. 

Start Date:  

Projected Completion Date:  

Presentation or Publication Date: 10. 01. 2002 

Presentation or Publication Venue: Journal of Business Ethics 

Original Language: English 



 160

Projected Date of Availability in English:  

Relation to Other Efforts, Follow-on 
Projects (If Any): 

 

Available in Hardcopy or Electronically 
(Y/N): 

Yes 

 


